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2. LEARNING OUTCOMES 

 

Learning outcomes 

This course aims to introduce students to the concepts of entrepreneurship, innovation, 

business discovery. The student should be able to understand the different types of 

innovation and apply it at the level of regional development in the field of tourism, but also 

in particular be able to integrate business discovery into a Business Plan. 

The objectives of the course are as follows: 

1. KNOWLEDGE: the recognition of the role and importance of new technologies in 

companies and organizations, 

2. UNDERSTANDING: the importance of the methodology of smart specialization in the 

business microenvironment and the broader context of regional development so that the 

student can explain and conclude. 

3. IMPLEMENTATION: the interdependence between innovation and business activities so 

that students discover new avenues of application. 

4. ANALYSIS: students will be able to design and develop the importance of New 

Technologies in shaping the tourism product 

• 5. COMPOSITION: students gain the ability to compose and organize applications of 

entrepreneurship and innovation, using the balanced scorecard methodology. 

• 6. EVALUATION: students gain the ability to evaluate and compare case studies. 

 

 

In order to achieve the above objectives, the teacher uses a variety of learning tools and 



more specifically, 

1. Regarding the best possible recording of knowledge, an effort is made to enhance the 

auditory, visual and kinesthetic stimuli that students receive, and this is done through the 

use of verbal and non-verbal communication methods. During the lecture the teacher tries 

to retrieve memories from the students who attend the course, practices, and emotions, 

intensifying the readiness of the students to accept the new knowledge. 

2. The understanding is achieved through the interpretation of questions that are asked, 

while the case is used j) the technique of framing, where the problem is adapted to the 

situation of the respondent, ii) the technique of hooking at points of interest, and iii) the 

technique of mirroring, through whose students are asked to change roles and approach 

the question in a different light. 

3. Following the knowledge transfer model of Nonaka / Takeuchi follows the application and 

classification of newly-acquired knowledge in the existing knowledge background of 

students / three. At this stage, a more practical application of knowledge is given using 

examples from everyday work practice. 

4. Then, just like the model of knowledge transfer, follows the analysis and deeper 

understanding of the context of the action and its effects. 

5. The following synthesis is made according to the standards of internalization, adaptation, 

and re-creation of knowledge by the students who are called to create, compose, and 

mainly explain phenomena and behaviors. 

6. In the final stage of the evaluation, the conclusions are formulated and confirmed either 

by bibliographic references or by the use of audiovisuals through interaction. 

 
General Skills 
 

Upon successful completion of the course students develop knowledge that will help them 

in: 

 

✓ Search, analysis and synthesis of data and information, using the necessary 

technologies 

✓ Adaptation to new situations 

✓ Decision making 

✓ Autonomous work 

✓ Teamwork 

✓ Working in an international environment 

✓ Work in an interdisciplinary environment 

✓ Production of new research ideas 

3. COURSE CONTENT 

• Week 1: Defining innovation and business discovery 
Week 2-4: Finding a competitive and comparative advantage in a wider area, investing, and 
connecting with other productive sectors. 
• Week 5: Intelligent Specialization: Regional Development Tool 
Week 6-9: Creating a Business Plan by incorporating the possibility of innovation. 
• Week 10: The Logic of Equal Node Networking and Changes in Transaction and 
Entrepreneurship. 
• Week 11-12: Monitoring the indicators of successful implementation at a business level, 



but also regionally. 
Week 13: The importance of spatial planning in innovation and entrepreneurship. Case 
studies. 

4. TEACHING AND LEARNING METHODS - ASSESSMENT 

TEACHING METHOD 
 

Face to Face 
 

ICT USE  Power Use of PowerPoint slides (PowerPoint), and 
internet during teaching 
 
 
● e-mail / Zoom meetings / MICROSOFT Teams 
 

TEACHING ORGANIZATION 
  Activities 

Working Load per 
Semester 

Lectures 39 

Practice Exercises 26 

Teamwork in a case 

study regarding 

business planning and 

profit management 

15 

Practice Exercises 

focusing on the 

application of 
methodologies and 

analysis of case studies 

in smaller groups of 

students 

20 

Individual practice 

tasks 

20 

Self-study 30 

  

  

TOTAL 150 
 

ASSESSMENT 
 
 

Written final exam and written assignment (optional, 
presented in the room), which increases the score of 
the final exam. 
The written final exam (100%) includes: 
- Exercises 
- Problem-solving 
Comparative evaluation of theory data. 
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